
DEVELOPERS ARE HEADING TO GAINESVILLE, HOPING TO PRODUCE RETAIL CENTERS, HOUSING 
AND PROSPERITY.  WHICH ONE WILL BE GAINESVILLE’S NEXT BIG THING?
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Going Green
GOOD FOR BUSINESS

They’re planning homes, offices and 
shops for 14,000 new residents in 
the northeast corner of the city. 

They’re building an incubator to grow a multi-
million-dollar biotech business in the heart 
of Gainesville. They’re ready to dramatically 
expand retail and office space.

Heralding from Pennsylvania, California 
and Washington, they’re developers and 
landowners who are seeking to reinvent 
Gainesville and Alachua County over the next 
five years with expansive developments that 
could spur our local economy to new heights. 

The only question: Which one of these 
developments will be Gainesville’s next big 
thing?

Plum Creek
What is it? A potential mixed-use 

development, containing commercial and 
private residences

Where is it? Sandwiching State Road 121, 
north of State Road 441

How big is it? With 65,000 acres, Plum 
Creek Timber Company is Alachua County’s 
largest landowner. But now, Seattle-based 
Plum Creek is looking at “balancing” 
Gainesville by creating homes and retail and 
commercial space on 1, 778 acres in the city’s 
northeast, says Todd Powell, Plum Creek’s 
director of development in Florida. 

If the project is approved as conceived, the 
developer will build 1,890 homes and 100,000 
square feet of commercial space, 80,000 of 

which will be set up for retail businesses. “We 
want to make the community as self-contained 
as possible,” Powell says. 

Reinforcing that idea, the development 
would have 20,000 square feet of office space 
where residents could work close to home. “It 
will be work and play all in the same space,” 
he says. 

What’s the project’s impact? Nothing 
immediate and not exactly what you’d think, 
Powell says. It will take three years before 
the first new residents are on the property, 
and that’s if all goes as planned. The project 
is currently being reviewed by Florida’s 
Department for Community Affairs to 
determine if it meets environmental and other 
concerns.

One year ago, Michael Amish 
made a bold move. He set aside 
his American Studies degree 

from Hobart and William Smith Colleges 
and went into retail as the manager of 
the brand-new Indigo Green Store in 
Gainesville. Though his passion for a 
greener world compelled him to take 
action, it was the city’s green embrace 
that has helped him grow this fledgling 
start-up. 

“Not only did we want a place that 
featured the best green home products, 
we needed it to offer education as well. 
Being a community resource on all things 
green was more important to us than 
anything else,” says Amish, who manages 
the business for owner and nationally 
known clothing designer Liberty Phoenix. 
“I think customers are responding to 
us positively, and most of all, they’re 
participating.” 

Other company owners agree that green 
is gold when it comes to local business. 
It helps them attract an educated and 
prosperous clientele, and in some cases 
going green can help reduce costs so the 
companies are price competitive with 
other businesses.

Advanced Solar Technologies and 
Alachua Biodiesel Company have had 
so much business lately they’ve actually 
had to create a waiting list, says Harry 
Kegelmann, CEO of Advanced Solar and a 
principle at Alachua Biodiesel. Advanced 
Solar sells and installs solar electric 
cells for residential and commercial use. 
Alachua Biodiesel sells recycled vegetable 
oil as a diesel fuel for cars and trucks. By 
helping customers reduce their bottom line 
costs, Kegelmann has raised his top line 
revenues.

by John Sotomayor
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GAINESVILLE’S BEST ADVICE
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Ongoing Sales Training�s�¬
Management Training�s�¬
Leadership Skills �s�¬
Development
Executive Coaching�s�¬
Keynote Speakers�s�¬
Assessments�s�¬
Systems Implementation�s�¬

P.O. Box 770456
Ocala, FL 34477-0456
www.lewis.sandler.com

Phone: 352-459-3534
Fax: 352-205-7851
stulewis@sandler.com

Learn More to Earn More
180° From Traditional Sales Training

Stu Lewis


