
by Mary Mancone
You can’t buy anything for one penny 

anymore -- not even a tiny piece of candy at a 
store. But put enough pennies together and you 
could have enough money to preserve open 
space and build new recreational facilities. 

Or at least that’s the hope of the groups 
supporting a proposed half-cent sales tax 
increase for Alachua County. The proposal, 
which will be on the Nov. 4 ballot, would 
generate $18 million to $20 million per year 
for two years.

But whether those goals are broad enough 
to win the backing of voters is unclear. While 
a poll earlier this year showed a majority 
favored increasing the sales tax for some form 
of public improvements, only one of the two 
items they favored the most ended up on the 
ballot. 

By a wide margin, those polled wanted to 

use the sales tax increase for land preservation, 
but school renovations and road improvements 
scored much higher than recreational facilities, 
the other option on the ballot. In fact, building 
new recreational facilities ranked in the bottom 
third of the options favored by the people who 
were polled.

A CAREFULLY PLANNED PROCESS
The last time a limited-life sales tax increase 

was considered in 2004, it failed by a slight 
margin. Wanting to avoid that fate this time, 
the groups investigating the tax spent months 
on the proposal. During initial planning, the 
Trust for Public Land and the Gainesville 
Chamber of Commerce engaged Public 
Opinion Strategies to assess voters’ support. 
The poll found that the tax would likely pass, 
but that voters were very cost-conscious. 

Because of that, the supporters decided 
to scale back their initial plan. Instead of 
moving forward with a one-cent sales tax 
increase—with the money being split among 
roads, schools, recreation and open space 
preservation—the supporters cut back to a half 
cent and eliminated roads and schools. 

Given the greater support for those tow 
categories, it is unclear why they were dropped 
in favor of recreational facilities. 

by John Sotomayor
It’s no surprise when a business like Gator 

Domino’s has a good year selling takeout and 
delivery food. With seven (soon to be eight) 
locations and unparalleled marketing, the local 
franchise is among the chain’s nationwide sales 
leaders year in and year out, says franchise 
owner Freddie Wehbe.

But these days, Domino’s isn’t alone in its 
success. Gainesville restaurants, supermarkets 
and food delivery services say the takeout and 
delivery market is booming everywhere. The 
reasons? Higher gas prices that encourage people 
to stay home, longer work days, good marketing, 
the Internet and more, say local business owners. 

PEOPLE WORK MORE AND PLAY LESS 
Sean Rozycki, manager of the Pita Pit on West 

University Avenue, says he thinks his takeout 
and delivery business has increased because 
people are working longer hours, sometimes at 
more than one job, to make ends meet. The econ-
omy is down right now, “so people have to work 
more simply to maintain what they once had,” he 
says. The longer hours might mean consumers 
have less time to spend on themselves, so they’re 

cutting back on the most easily adjustable, 
time-consuming items, such as cooking or even 
waiting on restaurant service, he says. 

“Takeout works because it is quick and easy,” 
Rozycki says. “Just order and go.” 

Tara Haynes, office manager of The Swamp 
Restaurant, agrees. She says The Swamp now 
generates 20 percent of its total revenue from 
takeout orders. Also, more and more of the 
restaurant’s daytime business revolves around its 
“To-Go” lunches for businesses, law firms and 
University of Florida students and professors, 
she says. 

“People are too busy to even go out for 
lunch,” she says.
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Less Time to Cook Means More Busine$$ 
for Restaurants and Supermarkets

“I’VE LONG BELIEVED THAT OUR 
SHORTFALLS ARE NOT DUE TO A 
LACK OF REVENUE.”

ED BRADDY

If voters support a proposed half-cent sales tax increase, half the money would be used to preserve 
more undeveloped areas like this one along Paynes Prairie. Photo by Lilly Cardenas.
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