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Does Gainesville Turn a Profit on Gator Games?
by Brian Steele
The lack of parking spaces is the first sign 

something big is happening. Then you’ll 
see the increased rush of foot traffic across 
University Avenue. Next you’ll hear the loud 
Gator chants as fans pile into Ben Hill Griffin 
Stadium. 

And, before you know it, Gainesville’s 
population will explode as more than 90,000 
fans pile into town to see everything from 
Tim Tebow’s 5-yard touchdown scrambles to 
Percy Harvin’s 50-yard shakes and jukes. 

Yes, Gator football is a big draw 
for Gainesville. But does it lead to big 
business too? It depends on who you ask.

Touchdowns Help Cash 
Register Totals

For Ramsey Roe, owner of Jimmy 
John’s on University Avenue, football 
means good business. Roe says his sub 
shop profits increase anywhere from 300 to 
400 percent on home-game weekends. “Game 
days have a dramatic effect,” he says. “When 
you have 100,000 people come into town, 
business goes up dramatically.”

People come into town thirsty, too. Swamp 
Restaurant general manager Frank Villante 
estimated that his profits increase by 200 
percent on a home game day. He has to hire 
and pay additional staff to handle the crowd, 
but it’s still more profitable than a normal 
weekend, he says. “There’s a big impact on 
the whole city,” Villante says, “from the gas 
stations to convenience stores. Especially in 
our business, where we’re two blocks from 
the stadium.”

Villante’s right when he says Gator football 
impacts the whole city. Even down in Butler 
Plaza on Archer Road, Gator Fever’s business 
gets a boost. The apparel shop triples staff 
during football season to accommodate fans 
looking to buy Gator gear. And that’s despite 
traffic congestion that makes it more difficult 
for people to move around town. 

Gator Fever general manager Clinton 
Wilson says when the game kicks off around 
8pm, business in the store is hectic throughout 
the entire day. People shop, eat and then shop 

some more. Even 
when the weekend 
boasts a game with an 
earlier kick-off time, 
like 12:30pm fans 
still come in the night 
before looking for 
Gator gear to don the 
next day at the game, 
he says.

How UF plays can 
also have an impact. 
A commanding win 
or depressing loss 
impacts the mood of 
fans and how much 
they want to celebrate 
afterward. But win 
or lose, the store 
does greater sales 
than a typical spring 
Saturday night, he 
says. After Florida lost 
to Auburn 20-17 last 
season, the store was 
still busy until around 
11pm.

In the 2005 football 
season, a down 
year for the Gators, 
who ended the season 9-3, fans still spent 
$32,469,623, according to the University 
of Florida economic report for 2005-2006. 

That’s compared to a total of more than $5 
million spent on all other UF sports combined 
that same year.

by Brittany Rajchel
An interactive museum planned for downtown 

Gainesville could draw more families to the city’s 
center, helping boost tourism and economic activity.

Or at least those are the hopes of the Cade 
Museum Foundation and the planners involved 
with the project. The museum, named for Gatorade 
inventor Dr. J. Robert Cade, will be built on the 
northwest corner of Depot Park, off Main Street 
and Depot Road. The site was one of eight the 
Foundation considered, including one near the 
Samuel P. Harn Museum of Art and Florida Museum 

of Natural History on campus at the University of 
Florida, where the late Dr. Cade had worked. 

“My father is probably best known for inventing 
Gatorade, but his greatest thrill came from inspiring 
and mentoring others from all walks of life,” says 
Phoebe Cade Miles, chairman of the museum 
foundation. “This new museum will continue his 
tradition by telling the stories of people who created 
the inventions and innovations that continue to 
change our lives today as a way of inspiring each of 
us to achieve our individual potential in the future.”
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“WHEN YOU HAVE 100,000 PEOPLE 
COME INTO TOWN, BUSINESS GOES 
UP DRAMATICALLY.”

RAMSEY ROE

Dr. J. Robert Cade, the 
inventor of Gatorade, 
loved to collect old cars. 
Here, he’s polishing a 
Studebaker from his 
collection. Some of his 
cars will be featured in a 
new interactive museum 
to be built in downtown 
Gainesville.
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Gary Player signature Golf Course�‡��
Gainesville’s newest and most exciting Tennis Facility�‡��
Fitness Center and Heated Pool�‡��
Numerous Dining and Social Opportunities�‡��
Great Networking Opportunities�‡��
Families of all ages are Welcome�‡��
Memberships from just $65 per month�‡��
NEW Young Executive Membership Category�‡��
No Assessments or Dining Minimums�‡��

Reasons to Join Haile Plantation 
Golf and Country Club TODAY9

Call Membership Director Debbie Sorgi TODAY 
at 352-335-0055 x224 or just stop by the Club.
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